
We created over +9.100
direct jobs.

More than 219.500 
individuals bene�ted from our 

social programs.

Through over 5.900 hours of 
volunteering, we positively 

impacted the lives of more than 
22,400 individuals in the year.

In 2023, the Materials Bank 
Program bene�ted 446 

employees and their families, 
helping them improve their living 

conditions.

We invested 24 million 
dollars in extralegal bene�ts.

One hundred thirty-�ve 
women have completed the 

training phase in basic 
construction skills, 

socio-emotional abilities, 
psychosocial support, and 

economic assistance. 

We allocated 85% of donated 
ceramic products to projects 

bene�ting vulnerable 
populations, explicitly targeting 

housing improvements, 
community infrastructure 
enhancement, healthcare 

facilities, water puri�cation, and 
basic sanitation.

WE INNOVATE TO CREATE VALUE

 

In 2023 we focused on innovating to create value for our stakeholders in economic, social 
and environmental terms. 

Our achievements:
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We recycle 78% of the water 
used in our production 

processes in Colombia, 
equivalent to the annual water 
consumption of 7,308 families 

of four.

We saved 464 Tj in energy 
compared to 2022, equivalent 

to the annual energy 
consumption of 70,663 families 
of four, thereby avoiding 37,720 

tons of CO2 emissions.

We reintegrated 147,313 tons 
of by-products back into 

Corona's production process. 

We maintained our 
commitment to preserving 
nature by safeguarding our 

�ve Civil Society Nature 
Reserves, collectively spanning 
90.4 hectares. We have natural 
reserves in Guasca, Nemocón 

(both in Cundinamarca), Ibagué 
(Tolima), Arcabuco (Boyacá), and 

La Unión (Antioquia).

In 2023, we reclaimed and 
restored 9.1 hectares of 

mining lands, bringing the total 
to 141 hectares that have been 

recovered and restored over the 
years.

We obtained the Colombian 
Environmental Seal 

Certi�cation for 130 models of 
faucets and �ttings and 21 

sanitary appliances.

SOCIAL EFFORTS ENVIRONMENTAL IMPACTFINANCIAL RESULTS

Sales reached 
905 million dollars

We export to 46 countries.

We launched Prestigio II, 
a facility in Sopó, 

Cundinamarca, that is set to 
revolutionize Colombia’s 
ceramic tile market with 

large-format porcelain tiles.

We opened four Tienda 
Pinturera stores, a new 

business model specializing in 
paints and related decoration 

products, to further strengthen 
Corona's leadership in the 

construction and remodeling 
sector.

In 2023, the savings from 
projects using the Corona Kit 
tools and with the support of 

our Green and Black Belts 
exceeded 9,7 million dollars

We encourage innovation and 
growth platforms to enhance 

our value proposition.

1,500 contractors, plumbers, 
and painters trained under the 
Maestros Corona Grival Program.

Sales in the cement 
business increased by 14%, 

and Concrete sales grew 
by 151% compared to the 

previous year.

Fifth place in the ANDI's national business innovation ranking.

Among the Top 5 of the world’s leading ceramic producers, according to the
Ceramic World Review ranking.

Gold Medal at the Espectador's BiBo Awards for the Civil Society Natural Reserves Program.
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